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Job Description
Global Brand Manager
Why this role matters
As Global Brand Manager, you’ll play a key role in bringing the Neal’s Yard Remedies brand strategy to life across campaigns, launches, seasonal moments and customer touchpoints. You’ll own the planning and delivery of brand activity, using consumer insight, market understanding and commercial performance to create compelling work that strengthens the brand and drives growth.
Working closely with Product Management, Creative, Marketing and Commercial teams, you’ll help shape how the brand shows up in culture and across the customer journey - bringing energy, curiosity and an entrepreneurial mindset to a fast-moving and evolving business.
Where you’ll play to win 
· Campaign & Brand Moment Ownership: Lead the global planning and delivery of brand campaigns, hero franchises and seasonal moments, from strategic brief through to evaluation.
· New Product Marketing: Lead brand planning and storytelling for new product launches, partnering with Product Management from concept to ensure alignment with wider brand strategy.
· Global Campaign Delivery: Translate global campaign vision into effective local activation, equipping markets with clear toolkits, messaging and creative direction to ensure consistent, high-quality execution.
· Brand & Creative Guardianship: Develop insight-led briefs and guide creative development, ensuring all brand activity is distinctive, compelling and aligned with NYR’s positioning and identity.
· Category & Commercial Strategy: Use consumer, market and competitor insight to identify category opportunities, inform brand and innovation recommendations
· Positioning: Own pricing strategy and competitive benchmarking across relevant markets.
· Campaign Performance: Evaluate campaign effectiveness against KPIs, commercial results and customer response, applying learnings to optimise future activity.
· Cross-functional Collaboration: Build strong relationships across Product Management, Creative, Marketing and Commercial teams to align priorities and deliver effective brand activity.
What success looks like
· Strong, distinctive global campaigns and brand moments.
· Clear, compelling product stories aligned to brand strategy.
· Consistent global brand direction and facilitating effective local expression.
· Insight-led decisions that improve brand and commercial performance.
· Strong cross-functional ways of working.
Capabilities: What makes you great for this role
· 4+ years’ experience in brand management or marketing, ideally FMCG, beauty or wellness.
· Strong brand, consumer and commercial understanding.
· Experience leading integrated campaigns and product launches.
· Excellent creative storytelling, briefing and project management skills.
· Collaborative, proactive and entrepreneurial mindset.
· Genuine passion for beauty, wellness and consumer culture.
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